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Project 1:
Consumer Gains
through e-
Commerce

23 m

Inception phase

1m

Gathering of
relevant data (lit
rev, survey/KIIs)

3m

Data analysis
(prelim report)

3m

Finalisation of
report (including
scorecard)

3m

Launch and
dissemination of
the final annual
report

2m

END OF PHASE - 1

PHASE - 2

Gathering of
relevant data (lit
rev, primary
survey, KlIs)

3m

Data analysis
(prelim report)

3m

Finalisation of
Report 2

3m
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Launch and 2m

dissemination of
Report 2

2 | Project 2: Policy | 3m
Briefs on
evolving e-
commerce
policy

Carving out 1m
issues after desk
research

Stakeholders 1m
Consultation

Preparation of Im
policy brief

3 | Project3: 3m
Policy Brief on
Competition
Commitment &
Settlement
Processes

Desk research 1m

Stakeholder 1m
consultation

Preparation of 1m
policy brief




ANNEXURE

Sr

4

Project/

Project 4:
Discussion
forum on
“Consumer
Welfare in
Competition
Assessment”

Duration

6m

YEAR 1
(2020-21)

YEAR 2
(2021-22)

Activities | | | | |
Oct | Nov | Dec | Jan | Feb | Mar | Apr | May | Jun | Jul | Aug | Sep | Oct [ Nov | Dec | Jan | Feb | Mar | Apr | May | Jun | Jul | Aug

Preparation of
background
document

2m

Setting up a
discussion forum

1m

Preparation of a
discussion paper

3m

5 | Project5: e- 8m
Commerce
Multi-homing
Project inception | 1m
Gathering of 2m
relevant data
Data analysis 3m
(prelim report)

Final report 2m




